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Purpose 
“The purpose of the WRC is to develop and administer programs 
directed to the conservation of fish and wildlife resources and their 
habitats.”  
 

Agency purpose is derived from enabling legislation in 1947 (G.S. 143-239):  

“to manage, restore, develop, cultivate, conserve, protect, and regulate the game, game and 

freshwater fishes, and other wildlife resources of the State…”  

 



Vision 
The N.C. Wildlife Resources Commission is providing safe, comprehensive, 

effective and efficient fisheries, wildlife and boating programs that: 

 

• Conserve the diversity and abundance of the State’s wildlife resources. 

• Provide diverse opportunities for all citizens regardless of age or physical 

abilities to access and enjoy hunting, angling, boating and other wildlife-

associated experiences. 

• Demonstrate to the citizens of North Carolina through education and 

communication the critical role of wildlife management in sustaining the 

quality of our wildlife resources and their habitats. 

• Sustain working lands and their associated wildlife communities. 

• Have a strong and unequivocal statutory base that supports constituent 

needs and agency sustainability. 

• Feature strong partnerships with other natural resource entities to 

complement the mission of the N.C. Wildlife Resources Commission and 

leverage resources to achieve that mission. 

• Are financially secure through diverse, dedicated and ample funding. 

• Are based on sound science. 



Agency Board 
 
NC General Statutes Chapter 143-Article 24 
§ 143-240.  Creation of Wildlife Resources Commission; districts; 

qualifications of members. 
• 19 members 
• Must be experienced hunter, fisherman, farmer, or biologist, who shall be 

generally informed on wildlife conservation and restoration problems 
• Governor appoints 9 district commissioners to serve 6-year terms 

• Staggered appointments 
• WRC Districts 1, 4, 7 
• WRC Districts 2, 5, 8 
• WRC Districts 3, 6, 9  

• Governor appoints 2 at-large commissioners to serve 4-year terms 
• NC General Assembly appoints 8 commissioners to serve 2-year terms 

• 4 upon the recommendation of the President Pro Tempore of the Senate 
• 4 upon the recommendation of the Speaker of the House 

 

 



Mission 
The Wildlife Resources Commission conserves North Carolina’s 

wildlife resources and their habitats and provides programs and 

opportunities that allow hunters, anglers, boaters and other 

outdoor enthusiasts to enjoy wildlife-associated recreation. 



Organization 
 
648 full-time staff 
• Primarily field-based 
• Work in all 100 

counties 
 
Agency Program Areas 
• Wildlife Management 
• Inland Fisheries 
• Law Enforcement 
• Engineering and Land 

and Water Access 
• Wildlife Education 
• Administrative Services 



 2 million plus acres of public game lands 

 500,000 acres of game lands owned 
 1.6 million acres managed through a  

cooperative agreement 

 49 lakes and ponds, including 31 dams 

 73 waterfowl impoundments 

 39 camping areas on game lands 

 130 parking areas on game lands 

 1,878 miles of road maintained 

 6 fish hatcheries (~7 million fish stocked annually) 

 180 public fishing areas 

 229 public boating access areas 

 1,400 navigational aids 

 4 education centers 

 3,570 sq. miles of water and 52,712 sq. miles of land  

patrolled by Wildlife Law Enforcement 

 



Gamelands 



Education Centers 



Fish Hatcheries 



Public Fishing Areas 



Public Boating Access Areas 



31% 

26% 

14% 

13% 

4% 

4% 

4% 
3% 

1% 

Net Receipts by Source for FY 2015 
Total: $80,591,999 
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Operating Expenditures by Purpose for FY 2015 
Total: $ 86,790,037 
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Agency Organizational Review 

 
     Agency Resources                   Strategic Plan outcomes 

 
 

   “Enhance effectiveness by optimizing the relationship 

         between agency resources and outcomes” 
 

  - Strategic Plan Alignment 

  - Core Functions 

  - Whole-Agency Perspective 
 

  

 



License fee adjustments 

• Overall Revenue was up 17% and Quantity of sales was flat. 

• The change in revenue to the upside greatly outpaced the number of 

license types that lost revenue. 

• Revenue grew in some areas even without a price increase. 

• Quantity of sales dropped in some areas even without a price 

increase. 

• Some Non-Resident licenses changed from a 6-day span to a 10-day 

span and had a price increase that brought them closer to the price 

of an annual license.  Revenue dropped significantly from these 

license types as anglers moved to the annual license.  



2015 Revenue increase from of 

top ten licenses: $2,997,510 



YEAR 

AGE 

2002:  

Greatest concentration of 

license buyers was between 

ages of 30 and 42 

2012:  

10 years later, the greatest 

concentration of license buyers 

was between ages of 40 and 52 

2022:  

10 years from now, without new 

recruitment, we will begin losing 

the greatest concentration of 

license buyers 

Age 16 

Age 30 

Age 42 

Age 65 

2001 2012 





Geographic Analysis 
 

Questions: 

o Where are our Apprentice Hunters? 

o Where are our hunter education class located? 

o Are we optimizing interaction with Apprentice Hunters?  

 

Team: 

o Customer Service Support Section 

o Information Technology Section 

o GIS Specialist  

o Human Dimensions Biologist  

 

 









$3.3 billion spent on wildlife-related recreation in N.C. 

• 1.5 million anglers 16 and older spent $1.5 billion in N.C. on 

fishing-related activities in 2011. 

• 335,000 people 16 and older spent $525 million in N.C. on 

hunting-related activities in 2011. 

• 2.4 million people 16 and older spent $930 million in N.C. on 

wildlife-watching activities in 2011. 

 

Source: 2011 National Survey of Fishing, Hunting and Wildlife -Associated Recreation  
   U.S. Fish & Wildlife Service 



• $146 million in direct spending, adding to North 

Carolina’s economy 

• $174 million in total economic output 

• 92,769 mountain trout anglers 

• 76,761 residents 

• 16,008 non-residents 

To sustain this fishery, the WRC produces and 

stocks more than 900,000 catchable-size trout. 

• Bobby N. Setzer State Fish Hatchery 

• Armstrong State Fish Hatchery 

• Marion State Fish Hatchery  

Mountain Trout Fishing – Economic Engine 



Boating Safety Account 
 

Fund Description 
 Motor fuel excise tax revenue funds the Boating Safety Account. The 

credit is one-sixth of one percent (1/6 of 1%) of the amount that is 
allocated to the Highway Fund from the excise tax on motor fuel.  

Program Activities  
 Boating Access Areas (Boat Ramps) 

 Boating Safety Law Enforcement 

 Boating Safety Education 

 Navigational Aids 

 Vessel Registration and Titling  

 

 

 

 


